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2026 SITE

Shenzhen International Tourism Industry Expo

Since its inception in 2014, SITE has grown into a premier professional tourism exhibition in
the Guangdong-Hong Kong-Macao Greater Bay Area, leveraging its strategic core location.
The event has not only successfully connected global premium tourism resources but also
continuously driven exchanges and development in the tourism industry across South China
and nationwide through hundreds of high-profile summits and forums. In 2021, it was
granted official certification by the Universal Exhibition Industry Association (UFI), elevating it
to a professional exhibition with international influence.

In 2026, we will launch the initiative "Deepening Global Vision, Innovating Tourism Ecosys-
tem", guided by four core principles: scale enhancement, holistic ecosystem, experiential
innovation, and pragmatic business opportunities. Focusing on three key value dimen-
sions—immersion, interactivity, and sustainability—we are committed to building a cultural
tourism empowerment platform that seamlessly integrates global industry resources and
precisely aligns with emerging business opportunities.

This exhibition will further enhance its dual-driven model of "B2B precision matching" and
"B2C scenario incubation", creating a two-way synergy that facilitates efficient resource
circulation in the industrial sector while deeply stimulating consumer demand.

During the exhibition period, two industry-focused events—the 6th Shenzhen Study Travel
Resource Expo and 5th Shenzhen Self-Driving Tourism & Lifestyle Equipment Expo—will
be held in tandem. These specialized exhibitions, with their deep focus on niche markets and
vertical sectors, complement the main event through a "comprehensive coverage + targeted
breakthrough" strategy, jointly unlocking boundless possibilities for the multi-dimensional
integration of the cultural tourism industry.

In November 2026, we cordially invite global cultural tourism professionals, investors, and
innovators to gather in Shenzhen for this industry summit. Let's explore new opportunities
and co-create a vibrant future for cultural tourism!
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Exhibition Overview B

I Shenzhen International Tourism Industry Expo
(abbreviated as: Shenzhen International Tourism Expo, Shenzhen Tourism Expo, or SITE)
Sl RnENEY Deepening Global Vision, Innovating Tourism Industry Ecosystem
Time / Place November 2026, Shenzhen Futian Convention and Exhibition Center

; ; Shenzhen Municipal Bureau of Culture, Radio, Television, Tourism
Shenzhen!

LA The exhibition is expected to cover 23,000 square meters and
attract over 80,000 visitors.

(01 TdEINVI - https://www.szite.com.cn

WeChat Service Account and Video Account Seargh for [S.ht‘er]zhen International
Tourism Exhibition]

Platform Advantages

74 N\ 4 N\ 14
Exhibitors Exclusive Guest Buyers Professional Visitors
500+ 600+ 10,000+

<z Domestic and R
International Professional Media 500,000-]- items of
1 50.|. precisely invited big data entries

20,000,000"‘ times of

online exposure
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i Exhibition Overview

Abound Resources

Interpretation of authoritative industry policy and
development trend

Comprehensive release of industry new products and
problem solutions

Targeted project matching platform

High-level professional audiences across the entire industry chain

A seasoned curatorial team with extensive experience in managing
international professional exhibitions
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Exhibition Area Introduction B
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Beautiful China City Image Exhibition Area

Local governments and institutions, urban planning and design,
green construction and operation, ecological restoration and
environmental §overnance, green technology and smart

manufacturiné, igital empowerment, characteristic industries
and landmark brands, cultural-tourism integration industries,
etc.

Tourism Technology Exhibition Area
(Low-Altitude Tourism and Culture)

Tourism software developers, tourism-related electronic

roducts, Al-powered devices, entertainment tech products,
ow-altitude alrcraft manufacturers, low-altitude cultural tourism
operators, traditional low-altitude sightseeing experiences,
low-altitude sports and events, aviation education and research,
supporting services and infrastructure, etc.

High-end Customized/
Themed Tourism Exhibition Area

Group travel agencies, custom designers, supporting service
providers, and complementary products

Exhibition Area on Overseas Tourism Resources

Overseas Tourism Bureau, Local Travel Agencies, Shoppin
Venues, Overseas Medical Institutions, Medical Loca
Arrangements, etc.

B2B Resource Matching Exhibition Area

Domestic and international tourism bureaus, tourism
agencies, scenic area developers, cultural tourism
investment institutions, hotel groups, OTA platforms, travel
agency wholesalers and local tour operators, tourism
technology companies, and cultural tourism exhibition
companies, etc.

Exhibition Area for Hotels/Inns and MICE Tourism

International chain hotels, boutique design hotels, resorts,
branded homestal)q/s, boutique inns, wellness homestays,
rural homestays, homestay towns, travel agencies, event
planning companies, PR firms, etc.
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Study Travel Zone

Study Travel Service Providers, Study Travel Bases (including
Industrial Tourism), and Related Supporting Providers

Self-Driving Travel and Living Equipment
Section (Residential Wellness)

RV manufacturers, camping equipment brands, outdoor
apparel and footwear, portable energy storage devices, self-driv-
ing tour routes and scenic spots, campgrounds and wellness
communities, self-driving tour service platforms, vehicle rental
and maintenance services

Intangible Cultural Heritage and Creative
Products Exhibition Area

Intangible cultural heritage artisans and studios / intangible
cultural heritage museums / art galleries, cultural and creative
design companies / individual designers / cultural inheritance
institutions and cultural and creative customization factories

Tourism and Transportation Exhibition Area

Airline, cruise ship, high-speed rail, subway, group car rental,
individual car rental, scenic area vehicle, low-altitude economy
and innovation, smart mobility and technology, supporting
equipment and facilities, etc.

Food Travel Innovation Zone

Specialty restaurants and hotels, food streets, wineries,
time-honored restaurants, local specialties and cultural heritage,
intangible heritage food workshops, creative tableware and
cultural products, food culture institutions, etc.

Pet Travel Innovation Zone

Pet-friendly scenic spots, hotels, resorts, airlines that allow pets,
et travel insurance providers, portable pet supplies, pet travel
ood, pet travel essentials, pet behavior training centers, pet

travel customization agencies, animal protection organizations,

etc.
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Platform Highlights

Excellent Resource
Hub Platform

= B2B end carefully selects
professional buyers and
supply chain

= Focus on industrial up-
grading, cross-border
cooperation and techno-
logy empowerment

O

Rich Meeting Content

= Industry forum reveals
industry trends

= Tourism and culture pro-
ject promotion and
investment conference

= Tourism and culture-
related symposiums,
roundtable discussions,

Efficient Business
Communication

= The buyer negotiation
area is bustling with
frequent negotiations

=The SITE experts have
efficient interactions
with the exhibitors

* Product promotion and
display

award ceremonies

SITE - A Premium Platform for Developing the
Cultural and Tourism Market in South China

South China Industrial Linkage Full
Coverage B2B Tourism Resources Platform

B2B Business District
The dedicated B2B trade matchmaking

Select Buyer

The exhibition carefully selects high-quality
zone offers a private space for reserva- buyers from all sectors of the tourism industry
tions, meetings, and business negoti- and professional audiences invited by the
ations, providing professional services event.

to enhance exhibitors' performance.

Action Resource Network

Stay updated with the latest industry Business buyers engage in commercial act-
market trends, explore case studies ivities and resource matching during the
from leading international tourism negotiation zone, expanding industry networks
experts, and collaborate to build a and connecting with potential domestic and
new tourism market ecosystem. international partners through the exhibition.
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Buyer Profile B

Domestic Buyers' Regional Distribution

11.3%

Eastern China

65.2%
South China Region

Domestic
Regional
Purchase
Points

9.7%

Hong Kong, Macau,
and Overseas Regions

5.2%
North China

1.5%

Northeast Region

4.1%

Northwest Region

3%

Southwest Region

Professional Buyer Field Distribution

29.3%
18.8%

........................ }5.5%...................
.................................. 12590,
8.7%
........................................................ B

4%
......................................................................... 3.2% e,
2%
Government  Cultural and Tourism Emerging Cultural Cross-border  Corporate Financial Other
Agencies and Tourism serviccand  marketand and integrated business travel and
Industry  Development  channel niche technological  purchaser andincentive  tourism
Associations and providers market integration travel institutional
Investment buyers enterprises services investors
Institutions
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Exhibitor Overview B

Exhibitor Area Distribution

12.7%

Hong Kong, Macau,
and Overseas Regions

6.1%

Central China Region

49.8%
South China Region

Distribution
of
exhibitors'
areas

11.5%
Eastern China Region

5.6%

Southwest Region

10.8%

North China Region 2%

Northwest Region

1.5%

Northeast Region

Exhibitor Field Distribution

Tourism Services Transportation and Tourism Resources

Tourism
= Study Tour and Educational = Airline « New energy trans- * Tourism bureaus of all provinces,
Travel Agenmes ) = Railway portation enterprises cities, and overseas regions (incl-
- 28;11%?255 er]'lccii fct)ll:gg?ogﬁ:renl « Cruise = Car rental company uding Hong Kong, Macao, and Taiwan)
industry supply chain company - :;Zn;faotfft;trgn tid=t- | | - Scenic zpofs

Tourism Innovation
and Characteristics

Cross-Boundary
Fusion Category

Tourism Accommodation

Health and wellness institutions = A supplier of self-driving RVs and = Tourism insurance provider
= Smart Home Enterprises camping equipment for travel and = Tourism education and training
= E-sports companies living institutions
= Live streaming and short video = Non-heritage cultural products, = Tourism media and publishing
platforms cultural and creative products, institutions

and tourism technology brands
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Exhibitor Overview ‘

Exhibitor Partners (Some past exhibitors) \

The following rankings are not in order

Xizang (Tibet) Autonomous

Gansu Provincial

Shanxi Provincial

and Tourism Bureau

and Tourism Bureau

Culture and Tourism Burea

- - Xinjiang Kashgar Region
Region Department of Department Department FUJ'&”&i&’;ggﬁbﬁ%ﬁgmem Culture, Radio, Television
Culture and Tourism of Culture and Tourism of Culture and Tourism and Tourism Bureau
Xinjiang Yili Kazakh Xinjiang Aksu Region Qianxinan Prefecture Culture, Qiandongnan Prefecture Yushu Tibetan Autonomous
Autonomous Prefecture Culture, Sports, Radio, Sports, Radio, Television, Culture, Sports, Radio, Television | Prefecture Culture, Sports, Tourism,
Culture and Tourism Bureau | Television and Tourism Bureau and Tourism Bureau and Tourism Bureau Radio, and Television Bureau
Guilin City Cultural Longnan City Cultural, 0 Changsha City Culture, Tangshan City Cultural,
Radio Television Radio, Television Changing County Yunnan i I

Tourism, Radio, and

g Television Bureau

Radio, Television and
Tourism Bureau

Qingyuan City Culture,
Radio, Television, Tourism
and Sports Bureau

Wenzhou Municipal Bureau
of Culture, Radio, Television
and Tourism

Television and
Tourism Bureau

Meizhou City Culture, Radio,

Jilin City Culture and
Tourism Bureau

Shanwei City Culture, Radio,
Television, Tourism and
Sports Bureau

Huizhou City Bureau of
Culture, Radio, Television,
Tourism, and Sports

Shaoguan City Bureau of
Culture, Radio, Television,
Tourism and Sports Bureau

Jiayuguan City Culture
and Tourism Bureau

Hechi City Culture and
Broadcasting Sports
and Tourism Bureau

Zhaotong City Culture
and Tourism Bureau

Xinxiang City Culture, Radio,
Television, Foreign Affairs
and Tourism Bureau

Hunan Daoxian Culture,
Tourism, Radio, Television,
and Sports Bureau

Radio, Television, News,
Publishing, and Tourism Bure

Jiangxi Xunwu County Culture,

Shixing County Culture,
Radio, Television, Tourism,

au and Sports Bureau

Tianlin County Culture, Sports,
Radio, Television and Tourism
Bureau (Baise City, Guangxi)

Lingshui Li Autonomous
County Tourism, Culture, Radio,

Shenzhen Culture, Radio,
Television Tourism and

Shenzhen Urban Management

Nanshan District Shenzhen

Futian District Shenzhen

of Ethiopia in China

And the Comprehensive Law Bureau of Culture, Radio Bureau of Culture, Radio
Television and Sports Bureau Sports Bureau Enforcement Bureau Television, Tourism, and Sports | Television, Tourism, and Sports
Shenzhen Guangming District Shenzhen Luohu District Shenzhen Longgang District | Bao'an District Culture, Radio, | Shenzhen Dapeng New Area
Culture, Radio, Television, Culture, Radio, Television, Culture, Sports and Television, Tourism and and Culture and
Tourism and Sports Bureau Tourism and Sports Bureau Tourism Bureau Sports Bureau (Shenzhen City) Sports Bureau
Guangdong Province Bao'an District Shenzhen | Chengdu XilingIceand SnowAnren | World Animal Protection
Homestay Industry Low-altitude Economy Cultural and Tourism International (UK) Beijing Shenzhen Polytechnic
Association Industries Association Zone Management Committee Representative Office
Croatian National Tourism . . .
Board Shanghai A?gu?izranbégl;gd %ﬂﬁipﬁﬁﬁﬁgz@ Singapore Tourism Board | Korea Tourism Organization
Representative Office
- Embassy of the Federal
Czech Tourism Board New Zealand . © .
Beijing Office Tourism Board Democratic Republic Malta Tourism Board

Australian Tourism Board

Tunisian National
Tourism Board

Spanish National
Tourism Board

Infinity Communication

and Ehime Prefecture

Japan: Wakayama Prefecture

Malaysian Medical
Tourism Council

Qinghai Chaka Salt Lake
Scenic Area

Qinghai Golmud Chaharhan
Salt Lake Scenic Area

Xinjiang Yiwu
Poplar Forest Scenic Area

Guilin Qianjiadong
Cultural and Tourism Resort

Guiyang Guanshanhu Park

Weizhou Island Scenic Area
(Beihai, Guangxi)

Guizhou Fanjing
Mountain Scenic Area

(Guangdong Province)

Luofu Mountain Scenic Area

Shenzhen OCT Happy
Valley Tourism Company

Shenzhen Jinxiu Zhonghua

Shenzhen Window
of the World

Shenzhen Wwildlife Park

Guangzhou Rongchuang
Cultural and Tourism City

Free Sky Cloud View Floor

Hong Kong Disneyland

Shenzhen Tefa Xiaomeisha
Investment Development
Co., Ltd.

Changbai Mountain International
Tourism Resort
Development Co., Ltd.

Guoshenlv (Shenzhen)
International Travel
Service Co., Ltd.

China Southern
Airlines Co., Ltd.

Alipay (Hangzhou)
Digital Service Technology
Co., Ltd.

Ctrip Travel

Tongcheng Travel

China Travel Service

Kanghui International Travel

New Horizons

Tuniu Travel Network

Baoliu International
Travel Agency

China Travel Service
(Guangdong)

Wanzhong International

Jietour International

Travel Agency Travel Agency
n i Overseas international A A PN
Hainan Airlines travel agencies Malaysia Airlines Cathay Pacific Airways Asia Airlines
Cambodia Bangladesh PR N -
National Airlines International Airlines Ethiopian Airlines SriLankan Airlines CAL

Shenzhen Bao'an Airport

China Merchants Shekou
Cruise Home Port

Shenzhen Bus Group

Hong Kong Yongdong Bus

EVA Air/Li Hsing Airlines
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Previous Events B

2014

* The first Shenzhen International Tourism Industry Expo officially opened.
* The inaugural event has made a remarkable debut, attracting over 200
domestic and international enterprises.

2015

Gathering government departments, industry associations, and
tens of thousands of tourism professionals worldwide.

The live sales volume in the brand enterprise special sale zones, »
represented by Wanda New Vision, China Travel Service, and
Tongcheng, reached 31 million yuan.

= -
51 J
2016 .
o
* The "South China Tourism Distribution Summit" was graced by prominent \J
attendees including the Chairman of Tongcheng Travel, the Chairman of P
OCT Group, and the CEO of China International Travel Service (CITS). p

* With over 1,500 participants, this event has become the largest gathering
in China's travel agency industry to date.
FEEREERK REH

2017

The Tourism and Transportation Exhibition Area welcomes Star Cruises ©
and Costa Cruises for the first time.

Leaders from Shenzhen Municipal Tourism Bureau attended the opening «
ceremony of the 4th Tourism Expo, demonstrating the event's high-level
government recognition and support.

2018

* OTA platforms led by Ctrip and other top-tier tourism companies are parti-
cipating in the Travel Expo.
* The trade fair achieved a record high transaction volume of 186 million yuan.

12



Previous Events

2019

The first high-speed rail tourist train in China was launched and sold «
on site.

Shenzhen International Tourism Industry Expo is a professional B2B «
tourism exhibition in the industry. B2B professional audience
surpasses 30,000 for the first time, hitting a new record.

2020

* During the pandemic, all records reached new heights: the exhibition area
expanded by 50% year-on-year, attracting over 500 invited buyers and more
than 20,000 professional visitors.

* Over 30 forums and events were held concurrently, featuring more than 82
domestic and international speakers, with a total attendance of 2,597
participants.

2023

The exhibition integrates industrial forum discussions, tourism live-streaming festival, ®
life market, public welfare collaboration and city promotion, integrating new content,
new experiences and new gameplay throughout the "eat, stay, travel, sightsee,
shop, and entertainment" aspects.

Thisis abrand-new "B2B+B2C" upgraded and integrated feast, successfully contributing
to the revival of the tourism industry across the country and the world.

2024

* Liu Lei, Secretary of the Party Leadership Group and Director of Shenzhen Municipal
Bureau of Culture, Radio, Television, Tourism and Sports, visited the exhibition for inspection.
A study tour promotion event was held in Northwest China, with the Deputy Director
of Gansu Provincial Department of Culture and Tourism attending and delivering a
speech, attracting numerous leading study tour enterprises to participate.

2025

Invite the cultural and tourism authorities, enterprises and industry
organizations from important nodes along the "Belt and Road" route - such
as Xizang (Tibet) Autonomous Region and Xinjiang - to attend the grand event
together, jointly participate in the exhibition, and work together to forge
a new chapter for the integration of culture and tourism and development
along the "Belt and Road".
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Exhibition Planning s

2026 Shenzhen International Tourism Exhibition
"Inbound Tourism" Special Planning

Special Zone Planning:
Create an Immersive Inbound Tourism Experience Center

1. Inbound Tourism and "China Purchase" Experience Area

‘a0 T R
Tourist Service Zone Tax Free Shopping and Tourism Retail
Display visa facilitation policies, multilingual Display free tax shop policy and tourism shop-
services, and international tourism facilities ping innovation

‘a0 )
Payment Convenience Experience Tax Refund upon Departure
Demonstration of solutions such as credit card Explanation and Procedure of Tax Refund Con-
payment and mobile payment venience Measures for International Buyers

I )

2. Professional Forum and Summit: Leading the Industry Thought

Designing high-level, forward-looking professional forums to focus on inbound tourism policies,
technologies, and market trends.

Draft Key Issue Plan:

China Inbound Tourism Market China High-Quality Innovation Summit
Opening and Innovation Forum for Inbound Tourism Service Products

14



Professional Forum, Interpreting Industry Trends /

Summit Matrix Draft:

Exhibition Planning

Low-Altitude Cultural
and Tourism F

ftwill conduct a thorough
exploration of how the
low-altitude economy
is reshaping the tourism
experience and the
development of desti-
nations.

Travel Indust ds
Developmel i
A core forum that delves

into industry trends, it will
focus on interpreting the
structural changes in
tourism consumption
behavior and new
market demands in the
post-pandemic era.

Self-Driving Touks and
Residential

Forum

Closely following the
market trends, we will
deeply explore the
upgrading paths of the
self-driving tourism and
vacation living (camping)
industries.

Pet Tourism Ecanomic

Developmeﬂ
The rapidly growing
"pet economy" will be
the focus of this forum's
first systematic explo-
ration of the norms
and development of
the pet-friendly tourism
market.

We will host distinguished guests including think tank experts from the Ministry
of Culture and Tourism, representatives from international tourism organizations,
tourism bureau officials, CEOs and founders of leading enterprises, and executives

from top brands.




Exhibition Planning

B2B Precision Matching of Tourism Resources
and Global Travel Industry

Positioning the B2B sector as the "core engine" driving industrial upgrading,
it has evolved from a traditional resource showcase platform into a "global
hub for new-generation cultural tourism productivity" and an "innovation
testing ground for pioneering solutions". Beyond serving conventional travel
agencies and scenic spots, it actively connects with diverse ecosystem partners
including cultural tourism investors, tech firms, commercial space operators,
local governments, and cross-border service providers.

Business Docking Target Resource Pooling Target

- o ) Attract high-quality exhibitors from countries
Facllitate on-site sIaRINEIENEIEEESEEY and regions worldwide, covering the entire
cultural tourism industry chain; and engage
premium professional buyer groups, including
procurement departments of leading OTAs,
international hotel management groups, and
local government investment platforms.

collaborations; efficiently connect pro-
fessional buyers with exhibitors, ensuring
key exhibitors can engage in in-depth
discussions with target purchasing
decision-makers.
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B2C Highlights: Experience the Exciting Event

Exhibition Planning

The B2C segment of Shenzhen International Tourism Exhibition serves not only
as a gateway for visitor traffic and consumption scenarios, but also as a "value
amplifier" that enhances the event's public influence, validates new product
market acceptance, and ultimately benefits the B2B industry. To meet the 2026
consumer market's growing demand for personalization and experiential con-
sumption, the initiative aims to transform the B2C segment into an "Immersive
Tourism Inspiration Center and Future Lifestyle Experience Zone.

Immersion Narrative, Scene Prevails Concise Content, Interactive Experience

View the entire exhibition as a vast and explorable
"virtual universe for tourism". Through immersive
projections, interactive digital walls, and themed
atmosphere settings, each exhibition area is trans-
formed into an exotic destination or a segment of

B2C campaigns are evolving toward shorter, more
refined, and more interactive formats. Events like
pet travel experiences, influencer live interactions,
and SITE live streaming festivals will continue to be
enhanced.

a future travel scenario, allowing visitors to immerse
themselves in the experience scene by scene
throughout the entire visit.

N N

Personalization and Co-Creation

Let the audience become content creators, and let the tourists record their travel wishes or experiences.

17



Media Promotion s

Immigration and Exit Port LED Shenzhen Airport Advertisements
Advertisements

Shenzhen Subway Advertisements Elevator Advertisements  Gate Barrier Advertisements

Shenzhen North Railway Station

Core Location Shopping Mall Advertisements Transportation Hub Advertisements

Advertise in the Core Area Shopping Mall
18



I Media Promotion
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Media Promotion B

Online Media 100+ Vertical Private
(Massive Channels) WeChat groups

: SITE fiPZiR1018F (376) &

SE SITE SRllSs 028 (256) O

SITE Jedl 3z 1038 (246) O

e | wapE _
— SITE pellazizt1048% (266) O

& SITE HRlbZs71058E (251) O

1

== “@e SITE FRAVESR 1068 (194) O

PR ' ¥ SBE SITE HRASER1078E (255) O
i

3 ,b

v [ - P
B<w SITE fRAVAZAT108EE (232) &
ERF. 400SRLRMHLUSS! ‘ S B
a

"

‘:” afil
I FRRaRE E=® SITE HRIITFH1098E (221) O

OEa SITE fRAVASHRT1108F (127) &

mEA SITE fRWEES 52018 (492) O

= SITE MRV £52028F (145) &

Ll as - RIETEE \
—— iR SITE MRVETES£52038F (487) O
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B Media Promotion

Media Partners (Some Media from Previous Editions)

The following rankings are not in any particular order.

Official Media & Comprehensive Platforms

New Media Promotion Exposure (Partial)

+ Covering the mainstream media across the country, as well as media channels in various industries
(tourism/Internet/finance/culture), and having over a hundred deeply strategic cooperative media

outlets.
+ The official media platform collaborates with KOCs and KOLs to achieve comprehensive coverage

through integrated self-media channels.
5,000,000+ Exposure

1,290,080+ Exposure

8,023,800+ Exposure
3 8149614 1 0+ Exposure (Official Account + Subscription Account +

Moments + WeChat Group)
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The 11TH

SHENZHEN
INTERNATIONAL TOURISM
INDUSTRY EXPO
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SHENZHEN INTERNATIONAL TOURISM INDUSTRY EXPO

TEL: 177 2269 6735
MAIL: info@szite.com.cn
WEB: www.szite.com.cn

Follow the official Follow the official Follow the official
WeChat account Weibo account Douyin account



